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the rate complained of; and in the remaining two the Committee
decided against the complainants. One of the other two cases under
investigation at the beginning of the year remained undisposed of at
its close, while the other was withdrawn by the applicant, as a
compromise was reached with the railway administration. Six
further representations for reference to the Committee were
received, but were not acceded to because in three instances no
prima facie case for reference had been made out, one was a matter
for reference to the railway administration direct, another was not
referable to the Committee under the terms constituting it and the
last case was withdrawn after the matter had been settled by the
administration concerned.

*The Central Publicity Bureau at Delhi and its branches in Publicity.
London and New York continued their work for the development of
tourist traffic. The Central Publicity Bureau also co-operates in
the publicity work of individual railways and a brief account of
what was done by the latter may be of interest. Taken as a whole,
the main publicity activities of the railways were f ocussed on melas
and fairs of all-India importance and, to a less extent, on excursions,
pilgrim trips and the like. The Bombay, Baroda and Central India
Railway continued its experiment of catering for small parties of
pilgrims and tourists at reduced rates. The Eastern Bengal Railway,
in order to encourage local traffic connected with Calcutta, began a
" Live in the suburbs " campaign. To combat road-motor competi-
'tion, the Bast Indian Railway took special measures such as the
introduction of short-period daily return tickets at reduced rates and
additional train services. Important train connections, etc., were
widely advertised in areas where motor omnibus competition was
felt, through the media of coloured composite hand-bills, folders and
posters in the vernacular. It also took advantage of the Magh mela
at Allahabad! to advertise other places of historical and religious
interest served by it. The Madras and Southern Mahratta Railway
adopted an original publicity device. A taxi was plastered with
posters and run. over a distance of 180 miles in the interior. The
North-Western Railway re-introduced its cinema ear for purposes
of propaganda.

Ten serious accidents occurred in 1934^35, or 2 less than in Accidents.
1933-34, and 2 of them were due to deliberate mischief.   In these
accidents,   18   persons  were  killed  and  62  injured.   Among  the